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Total CYP's

Social Marketing Outreach
Private Sector Mobile Clinics O
Family Planning gjjes | Family Planning  Outreach
Method (units) Method (units)
Condoms 8481024 @ Condoms 1060 837
Lubricants 94193 IlUD 6 501
IubD 1528 Implant 35675
Implant 868 Injectable 71570
Injectable 23203 Oral Contraceptive 126 633
Oral Contraceptive 765 821 Emergency Contraceptive 1828
Emergency Contraceptive 215 259
MVA 445
Misoprostol 174 684
Mife/Miso 195 812 "~

11 Mobile clinics

g safe ' . .
~_ abortions provided 632 safe abortions R o, throughout 10 provinces -
<o —— 11 through the sale of O performed at 5 \ S\l - e T
| comso | . BB ntimo fixed clini of which 36 372 (21%) were
; Seguro and Miso Tl|o ntimo fixed clinics. : : le
% Mife-Fem Combo first time ever visits.
Ywomancare g :
the cost per CYP Provided support to over 13 626 vulnerable

revenue growth over prior year (2023) 1 I women displaced by conflict in Northern

Mozambique.
Total Revenue:

self-sustainable

Introduced a new outreach model
offering Intimo branded contraceptive
More than outlets TV spots - over 1100 _ products to women in urban areas at a
..... 1]-@: ! (clients) throughout the airings subsidized price, successfully

country - Pharmacies, Radio spots - over 400 4
supermarkets, bottle airings

stores, gas stations etc. Billboards - 16

reaching 275 women within the first
three months of launch.

- , 286 providers
Introduced new products- . =msg'g;;-gg—§ tramF:ad on safe i 4 4
2 Fiesta condom variants be &a"‘%lt‘-‘?w = = % abortion and post \3
and a MA medication. o Al I — abortion care and
l“\ family planning.
visits on our
DKT hotline newly launched Safe Partnered with Miramar TV to promote
received 6 082 calls abortion website, offering sexual and reprod.uctlve health (SRH)
Bl T e e awareness, engaging over people
and 4 319 people SRH through Fiesta branding at two major
interacted with us : concerts. The events amplified SRH
via WhatsApp. education and reached a large, diverse

audience
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